
circularity

an interior dedicated to the education

on the negative impacts of fast

fashion by encouraging circularity...

can landfill our wardrobes?





@mollyrollinteriors

mollyrp02@gmail.com

Passionate about branded interiors, I want to channel my

creativity into a true immersive branded space that

radiates an exciting and bold atmosphere.

This goes beyond just the aesthetics, I aim to prioritise the

consumer experience. Thinking about how they will use the

space in order to create balance between immersive and

practical.

Something that is always at the forefront of my design is

sustainability. By researching and and aiming to use eco-

friendly materials and mindful practices, to keep a balance

between looks and the environment.

that’s me!

molly rollins-priest

07887 386102
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how can we raise awareness

around the negative impacts of

fast fashion using interiors?



the second largest polluter in the world.

80% of all fast fashion in the eu gets thrown into landfill.

20% of all global waste water is used for textile dying.

10% of all global pollution.

gen z are the highest consumers of fast fashion, but are the

ones looking to shop more sustainably.

the issue...

the brief
a  s p a c e  t h a t  w i l l  h e l p  t h e  u s e r  t o  u n d e r s t a n d

t h e  n e g a t i v e  i m p a c t s  o f  f a s t  f a s h i o n .  

l u r i n g  t h e m  i n  u s i n g  a  ‘ f a s t  f a s h i o n ’  r e t a i l  s t o r e

a n d  t h e n  b e i n g  t a k e n  o n  a  j o u r n e y  t h r o u g h  s h o c k

a n d  u n d e r s t a n d i n g  o f  t h e  h a r s h  r e a l i t y .  

t h e n  l e a d i n g  t h r o u g h  t o  a  s p a c e  t h a t  c r e a t e s  a

r e s o l u t i o n  f o r  t h e  u s e r  w i t h  c i r c u l a r  f a s h i o n .



but why here you ask?

bristol and bath rum distillery

87-89 Park St,

Bristol,

BS1 5PW

t h e  s i t e
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the bath and bristol rum distillery sits in the heart of bristol, a city

that is know for it’s eccentric fashion culture. this was an ideal

location for my project to be based as it hits all the criteria in

which i am looking for. this includes; an area where many gen z reside

(student area), a central location in which it is easily accessible and

finally, an area in which many of the fast fashion shoppers will go!

c l o s e  t r a i n  +  b u s  t r a n s p o r t

l i n k s .

w i t h i n  b r i s t o l  c e n t r e .

8  m i n  w a l k  f r o m  c o l l e g e

g r e e n  ( s t u d e n t  t a r g e t

a u d i e n c e ) .

o n  a  s t r e e t  c o r n e r

( i n c r e a s e d  v i s i b i l i t y ) .
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a  b i t  a b o u t  i t . . .
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the brand



o n l i n e  m a r k e t p l a c e  f o r  b u y i n g  a n d  s e l l i n g .

a  c o m m u n i t y  p o w e r e d  f a s h i o n  e c o - s y s t e m .

o v e r  2 5  m i l l i o n  i t e m s  h a v e  b e e n  g i v e n  a  s e c o n d  l i f e

s i n c e  2 0 2 1 .

9 / 1 0  i t e m s  p u r c h a s e d  p r e v e n t  a  n e w  i t e m  f r o m  b e i n g

p u r c h a s e d .

what’s it all about then..?

“we’re making second hand, second nature.”

simon beckerman!

founded in 2011

by
but why              ?“making digital irl!”

how i will be

incorporating the brand...
i n c l u d i n g  b r i s t o l ’ s  t o p  d e p o p  s e l l e r s  i n

t h e  c l o t h i n g  f o r  s a l e .

r e a l l y  t a k i n g  t h e  b r a n d i n g  a c r o s s  i n t o  t h e

f f & e  t o  g i v e  a  r e a l  l i f e  p r e s e n c e .

t o  g i v e  t h e  u s e r  a  b e t t e r  u n d e r s t a n d i n g  o f

d e p o p ’ s  c o r e  v a l u e s .

a n  o p p o r t u n i t y  f o r  t h e  d e p o p  t o  p h y s i c a l l y

s h o w  t h e  p r o c e s s  o f  c i r c u l a r  f a s h i o n .



gen zuser

the generation of people born

between 1997-2012. of which

many are computer literate

before they start school...

reason for gen z...

biggest consumers of fast fashion.

wanting more sustainable fashion.

1 in 3 purchase fast fashion

several times a month.

the future generation trying to

navigate sustainable living.

gen z are the ideal consumer base for this space as they are

the highest consumers of fast fashion growing up through the

rise of online fast fashion brands like shein, pretty little

thing and boohoo. it is now more important than ever now then

to use an online brand like depop to promote sustainable

fashion in the digital age and promoting the space through

online promotion will draw in more of the target customers.

an explanation



2 types of consumer

meet gina!

gina loves primark, 

it’s so cheap!

she’ll spend hours online

searching online stores for

something new.

she doesn’t enjoy going into

charity shops...

gina is a shop till you

drop kinda girl!

age 21, studying at the university of west england.

unassuming intentional

meet sam!

age 18, a student studying at college.

sam loves depop, but sometimes

finds it difficult to buy things

without trying them on...

he really wants to find something

bespoke yet sustainable.

a student that frequently

enjoys vintage shopping after.

sam is willing to spend more

money on a hand crafted item.

would go to this space after some promotion on depop’s

app about the local seller space in bristol.

would stumble in, in the midst of a shopping spree after

a lecture at uni.
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mood board



what if circularity was a race against time?

what if the consumer became the creator?



the concept the climb to circularity...

are we

there yet?

the concept goal:

a journey into a better fashion

future.

educating people through a series

of challenges.

giving the consumer a solution to

their habits.

re-purposing and giving landfill

clothing a second life.

the concept goes beyond just re-purposing landfill clothing,

but providing a space that helps to educate the target

audience gen z on the negative impacts of fast fashion in an

interactive way. by also providing a space for space for the

students to be able to get involved in the remaking of the

clothing. this encourages a circular mindset by showing how

you can turn something seen as ‘old’ or ‘boring’ into a

bespoke fashionable garment. 
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3- shock:

get thrown into the desolate clothing

wasteland with built up landfill clothing

and have to climb up through it to the first

floor.

4- understanding:

after climbing, follow the circular path down

runway to gain better understanding of their

contribution to fast fashion.

5- resolution/bespoke:

matched up with one of the student makers

to design them a bespoke garment from

landfill clothing.

schedule of accommodation
1- lure:

the consumer enters the space believing

that it’s a regular high street store...

2- confusion/changing rooms:

the portal door with bold sustainability

posters on the wall. (other doors are

functioning changing rooms.)

6- bespoke making:

under landfill clothing blocks = rework

stations, volunteer students designing

bespoke garments as part of the

curriculum.

7- bespoke collection:

garment is ready; customer will be

contacted through the depop app for

collection of bespoke item. luring space

has circular purpose for returning

customers.

lure

shockhock

lu

understand

resolveesol
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shock

understand
resolve



upper ground floor

2- the collection point for people who

have custom clothing made.

1- the ‘normal’ section of the space that

looks like a high street store to draw in

customers.

3- changing rooms for the returning

customers...

4- the door into the ‘portal’ that

transports you into the confusion/shock

space (sustainability posters, etc).

key:

1
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2- the rework sewing station for the

student makers to create bespoke

pieces for the customers.

1- the desolate wasteland and harsh

reality of fast fashion. a space filled

with landfill clothing blocks to climb

through in order reach the next stage.

3- there is an alternative walking/lift

route in order to be accessible for all

of the consumer base.

key:lower ground floor
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first floor

2- the runway of shame where people

who are sustainable are booing the

visitor for their unsustainable habits

as they walk down...

1- circular stepping stones (in flooring)

in order to reach the runway of shame.

3- the final area where they have

finally understood the harsh realities

of fast fashion and are being provided

with a solution...

key:

4- try before you buy’ and matched with

a maker and taken to pick some landfill

clothing to become a bespoke reworked

piece.
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section aa



section bb
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they enter the ‘fast fashion zone’ get taken to the shock portal the confusion zone covered in posters

the landfill cube climb up to the first floor walk down the runway of shame final zone to meet the makers for a bespoke garment
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talk to maker to design a bespoke garment come back in a week after garment has been made

enter the shop and go to collection desk go through shock portal to meet the maker walk through confusion zone

try on and then take home the bespoke garment
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In order to be sustainable within my project, I am aiming to use reclaimed

architecture as well as recycled materials within my space. With the nature of my

project being the negative impacts of fast fashion, it is more important than ever

to ensure that my space is going to have been made in an ethical and sustainable

way. Something I will definitely be looking into is finding local Bristol companies

for my materials in order to reduce emissions when being delivered to the site.

Meaning I can order a more accurate amount of material, as it will be less likely to

have transport breakages and will be easier to access if more is needed.

sustainability statement

materials statement

W i t h i n  m y  m a t e r i a l s  a n d  F F & E  p a l e t t e ,  I  a i m  t o  a d h e r e  t o  t h e

D e p o p  b r a n d i n g  b y  c r e a t i n g  a  g r a p h i c  a n d  t e x t u r e d  s p a c e  w i t h

a n  e x c i t i n g  a s  w e l l  a s  e n t i c i n g  a t m o s p h e r e .  I  w o u l d  l i k e  t o

e n c o u r a g e  t h i s  t h r o u g h o u t  i n  o r d e r  t o  r e a l l y  p u s h  t h e

b r a n d i n g  a n d  m o o d  o n  t h e  u s e r ’ s  j o u r n e y .  B u t  m o s t

i m p o r t a n t l y ,  I  a m  p r i o r i t i s i n g  s u s t a i n a b i l i t y !  I  f e e l  t h i s  i s

v e r y  i m p o r t a n t  t o  c a r r y  t h i s  t h r o u g h  t o  t h e  m a t e r i a l s  a s

s u s t a i n a b i l i t y  i s  a t  t h e  h e a r t  o f  m y  p r o j e c t  b y  k e e p i n g

c l o t h i n g  i n  c i r c u l a t i o n  a s  D e p o p ’ s  c o r e  v a l u e .   R e c l a i m e d

a r c h i t e c t u r e  i s  g o i n g  t o  b e c o m e  a  k e y  p a r t  o f  m y  m a t e r i a l s  i n

o r d e r  t o  k e e p  c i r c u l a r i t y  t h r o u g h o u t  m y  p r o j e c t .



lure

materials

shock understand resolve

1- new oak railway sleepers - rose

& green tiles and reclamation

2- garmento board (recycled denim

pressed with pmdi adhesive) - triple

pim co. ltd

3- landfill clothing (for 1x1 cubes) -

british heart foundation, st peter’s

hospice, oxfam

1- garmento board (recycled denim

pressed with pmdi adhesive) - triple

pim co. ltd

2- copper piping/railing - olliff’s

architectural antiques

3- reclaimed cork board - retrouvious

reclaimed architecture

1- reclaimed cork board - retrouvious

reclaimed architecture

2- garmento board (recycled denim

pressed with pmdi adhesive) - triple

pim co. ltd

3- reclaimed barrel oak - stikwood

1- glass panels - retrouvious

reclaimed architecture

2- reclaimed cork board -

retrouvious reclaimed architecture

3- new oak railway sleepers - rose

& green tiles and reclamation



furnishings and fixtures

torsos and other mannequin pieces -

more mannequins

sewing machines - singer outlet

and ex-displays

mirrors - retrouvious reclaimed

architecture

hangers - facebook market place
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